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STUDENT ATHLETE ADVISORY 
COMMITTEE
The Athletic Department asked all head coaches to nominate athletes based on the below 
criteria.

1.  Must be in good standing on your team.

2.  Must maintain a 3.0 or higher

3.  Must be recommended by the head coach indicating the leadership role on the team. 
(captain, etc.)

We work with a variety of stakeholders already established to discuss a variety of topics 
including leadership, diversity, inclusion, communication, volunteerism and NCAA 
eligibility.  We pattern off of what the WPIAL has already established from previous years. 



SAAC MEMBERS
EACH TEAM IS REPRESENTED BY A 
PLAYER(S) OF THEIR CURRENT ROSTER

SOME ATHLETES HAVE BEEN SELECTED 
TO REPRESENT MULTIPLE TEAMS 



CAPTAIN’S CLUB
The Captain’s club is formed by student-athletes nominated by their coaching staff 
to represent their team within the Chartiers Valley Athletic Department.

This group of team captains come together for leadership development, team 
building, or to discuss issues related to their respective teams.

This group works within the Student Athlete Advisory Committee and help assist 
ideas to develop the culture of our athletic programs. 



CAPTAIN CLUB 
MEMBERS
THIS LIST IS COMPOSED OF 
OUR FALL TEAMS

THE CAPTAINS CLUB AND SAAC 
COMMITTEES MET IN OCTOBER 
TO DISCUSS OUR UPCOMING 
OPPORTUNITIES



TOY DRIVE
LOAD THE LOCKER ROOM TOY 
DRIVE IS OUR FIRST EVENT 
THAT IS RUNNING OCTOBER 
27TH-DECEMBER 10TH



FALL TEACHER IMPACT!
THIS FALL WE HAD OUR FOOTBALL TEAM SELECT 
TEACHERS THAT HAVE IMPACTED THEIR HIGH 
SCHOOL CAREER. 

THIS IS A GREAT WAY TO SHOW APPRECIATION 
TO OUR TEACHERS AND STAFF FOR ALL THAT 
THEY DO FOR OUR ATHLETES.









ATHLETIC 

SPONSORSHIPS!



MISSION OF THIS PROJECT 
Our mission is to compose a working relationship with our 
community and businesses as a way to assist in providing the 
best experience to our student-athletes. 



ATHLETIC GOALS
1. Financial Support:

a. Increase overall revenue by securing sponsorship funds.
b. Achieve a specific monetary target through sponsorships.

2. Brand Exposure:
a. Enhance brand visibility and awareness through sponsorship activities.
b. Increase the reach of your brand to a specific target audience.

3. Event Attendance:
a. Boost attendance at events or programs through sponsor promotions.
b. Encourage sponsors to participate actively in events.

4. Community Engagement:
a. Strengthen ties with the community through sponsor-supported initiatives.
b. Foster positive relationships between sponsors and the school district.



ATHLETIC GOALS CONTINUED
1. Long-Term Partnerships:

a. Establish long-term relationships with sponsors for ongoing support.
b. Encourage recurring sponsorships for multiple events or initiatives.

2. Audience Interaction:
a. Facilitate direct interaction between sponsors and our audience.
b. Increase engagement through sponsored contests, giveaways, or interactive elements.

3. Innovation and Technology:
a. Integrate cutting-edge technologies or innovations through sponsor collaborations.
b. Showcase sponsors as leaders in their industry through technological partnerships.

4. Media Coverage:
a. Garner media coverage and attention through sponsorship activities.
b. Increase the number of media impressions related to sponsored events.



TYPES OF SPONSORSHIPS







ADDITIONAL IDEAS FOR SPONSORSHIPS

SECTION NAMING $3,000 $12,000 ANNUALLY

RED ZONE $2,500 $2,500 ANNUALLY

CORNER KICK $2,500 $2,500 ANNUALLY

JUMBOTRON $1,000 UNLIMITED ANNUALLY

ANNOUNCEMENT $200 UNLIMITED ANNUALLY



IN CONCLUSION
Our hopes of introducing these sponsorships will achieve our goals while 
upholding the mission of the Chartiers Valley School District

Chartiers Valley School District, a community dedicated to shared 
leadership, mission is to graduate students who achieve personal success 
by providing an exceptional academic foundation in a safe, nurturing 
environment that inspires creativity and innovation while embracing 
diversity.


